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Cristina Celestino has been the art director of solid reality, rooted in the territory and the
Billiani for over a year now, and works not only district, which makes good construction and
on products, but also on the image of the workmanship with wood into a strong point,
Friuli-based company. “We started with the while embracing design in its essence. I believe
restyling of the logo, and then worked on the the settings do not have to be real, necessarily,
main tools of communication - from the website but should help the products to come alive,

to digital media, to the catalogue - with the aim of offering clients the proper freedom of
narrating a company that focuses on the contract interpretation.”

market, while developing pieces with a home

furnishings approach. The catalogue is not just an

effective sales tool, but also a narrative of a

vision, sun‘lmed up in the motto Beyond for the Beyond Belonging
Belonging.’ The mood of the catalogue, with catalogue of Billiani, showing
photographs by Mattia Balsamini (taken in the seating in buildings by Joze
buildings by Joze Plecnik and Ivan Vurnik in Plecnik and Ivan Vurnik
Ljubljana, ed), starts with reflections on the in Ljubljana. The narrative

) ) ) begins with reflections
history and identity of the company, on the theme on the history and identity

Shots by Mattia Balsamini
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of ‘borders’ seen as an enrichment, rather than a of the Friuli-based company,
limit. The message I wanted to convey is that of a and the theme of borders

64 / January-February 2021 INTERNI



